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According to Sopra Steria, the total cost of disinformation is
approximately $500 billion annually: 

• Financial impact: between $353.5 billion and $456.4 
billion, driven by phenomena such as fake reviews, market 
manipulation, AI-based fraud (including deepfakes), and 
the advertising economy associated with disinformation 
sites.

• Social impact: up to $19.9 billion, with direct effects on 
public health, mental health, polarization, and the erosion 
of institutional trust.

• Political impact: up to $40.1 billion, including election 
interference, propaganda campaigns, costs of electoral 
reorganization, and rising expenses for democratic 
protection mechanisms.

• “The Global Economic Impact of Disinformation”
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Type of disinformation Affected scope Dominant purpose Perceived risk Response strategy

Financial scams Companies / users Economic Very high Reactive and preventive

Identity impersonation
Companies / institutions / 

public figures
Reputational High Defensive

Fake statements and 
alerts

Companies and 
institutions

Social confusion Medium
Contained institutional

response

Manipulation of 
statements

Public figures / 
spokespersons

Reputational Medium Selective

Disinformation against 
institutions

Public institutions and 
organizations

Political / institutional Variable
Strategic silence or 
general statement

Disinformation in the 
healthcare sector

Public health / citizens Public health High
Educational and 

preventive

Viral rumors and 
decontextualization

Cross-cutting Virality Low No response

Source: Authors’ own elaboration based on the prior analysis and manual categorization of the data, 
subsequently complemented through cross-referencing and systematization using artificial intelligence tools 

(Gemini and ChatGPT).



The response of companies and institutions to
disinformation remains largely reactive, with an average
response rate of 52.6% of the total verifications
analyzed.

Response: limited, more prevalent among businesses, 
concentrated on social media and corporate websites, and 
triggered reactively, usually following intervention by fact-
checkers.
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